THE MID-CENTURY
MAN
JEREMIAH PASTERNAK TAKES A
MODERN APPROACH TO ANTIQUING
BY BETH LUBERECKI
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Jeremiah Pasternak (left) got his love of
vintage furnishings from his father, Jerry
(right), a longtime antiques dealer.
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W

hile getting a degree in art history,
Jeremiah Pasternak studied a lot of famous
paintings worth millions of dollars—things
he couldn’t ever dream of touching, never
mind owning. But when he found his way into
the world of twentieth-century furniture design,
he discovered an art form that was far more accessible.
“I could own real, handmade, touched-by-the-artists pieces for
not a lot of money,” says Pasternak, age twenty-nine. “I like mostly American design and modern materials like fiberglass, chrome,
and Lucite. Very modern-looking things that if you pick up a home
magazine today, you will see them mixed in with country and
Victorian design.”
It’s not surprising that Pasternak was drawn to vintage furnishings, having grown up in the antiques business. His father,
Jerry, has been buying and selling antiques for years, with a focus
on Victorian pieces, stained glass, and Americana. The two New
England natives run a business called Pasternak Antiques and
have appeared together on a series for the Planet Green network.
But while the younger Pasternak followed in his father’s footsteps, he has definitely ventured off on his own path.
And it’s a path that’s led him to Cape Coral, Florida. In 2007,
he and his father saw a piece on the news naming Cape Coral as
the foreclosure capital of America. “We’d always used real estate
as a way to supplement the antiques business,” says Pasternak.
“So we figured we’d go down and buy a couple of houses, sit on
them for a couple of years, and flip them.”
They never did. Instead, they’ve gone from spending several
months a year in Cape Coral to living there the majority of the
time. One big reason is the fact that Southwest Florida has
become a buying hotspot for Pasternak.
“There’s so much great stuff down there, and there just isn’t the
level of interest in it that there is elsewhere,” says Pasternak, who
uses eBay and Craigslist to both find and sell the furniture he loves.
“I’ll go into a house filled with wonderful mid-century design and I’ll
ask, ‘Why are you selling these pieces?’ And they’ll tell me that they
want a more traditional Florida style, that they want to go buy a new
Tommy Bahama thing. And I sort of roll my eyes at that.
“But it’s a generational type of thing,” he continues. “Older people really want something that’s comfortable and easy to use, and
not all of the mid-century stuff is. Plus, there were Eames stacking
chairs in every church and function hall in the 1960s and ’70s. The
people who sat in those all the time don’t ever want to see them
again. But younger people want them for their dining room.”
Much of what Pasternak finds down in the Sunshine State makes
its way up to the warehouse he and his father stock in Rockland,
Maine. The pair, who spend the summer in New England, also
recently opened a retail shop in Seacoast, New Hampshire.
“There’s a better market for it in New England; people are more
eclectic there,” says Pasternak. “You have young people with a loft
in the city who want really unique, one-of-a-kind pieces.”
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That’s how Boston resident Joshua Fraser first connected with
Pasternak. While they were looking for a mid-century modern
table, Fraser and his girlfriend came across Pasternak’s blog and
then made their way up to the Maine warehouse. They’ve purchased a table and several other pieces from Pasternak over the
past couple of years.
“He’s been somebody I’ve been able to go to when I have
something that I’m looking for,” says Fraser. “I trust him, and he’s
a really great guy.”
And the two share more than just a love of Mad Men–era furniture. “Jeremiah’s a shoe collector, primarily sneakers; he’s really into Nike and a lot of other brands,” says Fraser. “And I’m a
footwear designer for Puma. It’s a strange coincidence that my
interest in mid-century modern brought me to him and his interest in shoes.”
A shared passion is also what brought Pasternak together with
Mindi Poston Gay, principal and owner of MPG Home Design in
Newburyport, Massachusetts. “We both love chairs,” says Gay.
“I’ve never met anybody in New England quite as enamored with
chairs as he is.”
Gay might turn to Pasternak when she needs to find pieces for
clients or for the resale store she owns. But sometimes, what she
buys winds up simply being a keeper.
“A lot of the pieces that I’ve acquired from him made it into my
own home, because I wasn’t able to part with them,” she says.
“Like a womb chair designed by Saarinen and Mies van der Rohe
Barcelona chairs—pieces that are iconic.”
Iconic items like those can help bring a little interest and
excitement into a home. “These kinds of pieces can definitely add
a sense of uniqueness,” says Pasternak. “Every vintage piece,
even if it’s mass-produced, has years of character involved with
it. It’s not like going to Ikea and getting a sofa out of a box, and
then going into your neighbor’s house and seeing that they have
the exact same one. It’s a way to set yourself apart design-wise.”
And to help protect the planet. “Jeremiah may not come

“JEREMIAH’S NOT TOSSING THINGS INTO LANDFILLS, HE’S BRINGING
THEM BACK TO LIFE. HE’S TELLING PEOPLE THAT THEY DON’T HAVE TO GO
OUT AND BUY ALL NEW FURNITURE. IT’S ABOUT APPRECIATING WHAT WE
ALREADY HAVE ON THIS PLANET AND MAKING USE OF IT.”
—Mindi Poston Gay, principal and owner of MPG Home Design
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The Pasternaks have sold some of their pieces
at Massachusetts’ Brimfield Antique Show, the
largest outdoor antiques show in the world.

across as being a green-minded person, but he’s not tossing
things into landfills, he’s bringing them back to life,” says Gay.
“He’s telling people that they don’t have to go out and buy all new
furniture. It’s about appreciating what we already have on this
planet and making use of it.”
It can also be a wise way to spend your money. “Most, if not
all, of what we sell are investment pieces,” says Pasternak. “If
you spend $1,000 or $2,000 for a chair today, in five years
there’s a good chance it will be worth as much if not more.
Whereas if you go buy something new, the moment you buy it it’s
worth ten percent of what you pay for it. So it’s really about investing in a lifestyle.”
Pasternak definitely doesn’t have any trouble spending
money. “Anyone in this business would say that buying is the
most fun thing; you’re like a professional shopper,” he says.
“Nothing is more fun than spending money and knowing that you
got a great deal on something. I could do it all day, every day. If I
were a millionaire or billionaire, that’s what I would do, just buy
and fill up warehouses without any intention of selling anything.
It’s all about the thrill of the hunt.”
But with the thrills also come disappointments and down
times. “You never know what’s going to happen,” says Pasternak.
“I could go on Craigslist right now and see one item that I’ve been
looking for my entire life. We will go some weeks where we don’t
buy or sell a single thing, and other weeks it’s just non-stop. It’s
very temperamental.”
The ups and downs of the business helped land the Pasternaks a
deal with the TV network Planet Green, which followed the father and
son team for its 2011 show Born Dealers. “In 2005, I originally
pitched the concept of an antiques docu-style show to over one hundred different production companies and didn’t get a single call
back,” says Pasternak. “But over the last couple of years, there’s
been a renaissance in the antiquing reality genre. So I shot another
e-mail out to a well-known production company and got a response
in minutes. Within two weeks we were shooting test footage, and
within a year and a half we had a show on national television.”
The Pasternaks enjoyed introducing people to their business,
but the show didn’t paint the exact picture they’d hoped. “When
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“EVERY VINTAGE PIECE, EVEN IF IT’S MASSPRODUCED, HAS YEARS OF CHARACTER
INVOLVED WITH IT. IT’S NOT LIKE GOING TO
IKEA AND GETTING A SOFA OUT OF A BOX,
AND THEN GOING INTO YOUR NEIGHBOR’S
HOUSE AND SEEING THAT THEY HAVE THE
EXACT SAME ONE.”

TV viewers got to know Jeremiah and
Jerry Pasternak through their 2011
Planet Green series Born Dealers.

—Jeremiah Pasternak

you have a big TV network paying hundreds of thousands of dollars to make a TV show, they want complete control, even though
they may not know a single thing about the antiques business,”
says Pasternak. “We really had no control of the final product. I
thought the show turned out really well, but it wasn’t necessarily
the show we set out to make.”
So Pasternak is now taking matters into his own hands, creating his own show that he’ll be putting online. “The Planet Green
show was very much about my father and me,” he says. “This new
series is about the buyers, the sellers, and the industry, the stuff
that really matters. I’ll be interviewing people actively doing this,
asking what are they selling and what are people buying.”
Thanks to the Internet, Pasternak believes that almost anyone
can get into this line of work, whether they want to do it as a fulltime job or a side gig. “The key is to figure out what you really
like,” he says. “If you say you’re a general buyer and that you buy
anything that you see that you like, you can get into trouble doing
that. Find a specialty and learn as much about it as you possibly
can. Once you do that, you go out into the field knowing more
than the majority of people actually selling items. That’s the real
way to get started and buy stuff for the right price that you know
you can immediately sell for a profit.”
For Pasternak, he’ll continue to benefit from the fact that
many homeowners today are eschewing the matchy-matchy look
popular in the past and are anxious to snatch up what Florida
retirees might be casting off. “Five or ten years ago, if you picked
up Country Living it would be all country,” he says. “Today, you
see country mixed in with a Saarinen table or Eames chair. Midcentury modern and industrial are big right now. Fifteen or twenty years ago, no one would have ever thought of putting a metal
medical cabinet in their bathroom or kitchen, and now everyone
wants them. They want to get that eclectic vibe.”
For more information about Pasternak Antiques, visit pasternak
antiques.com. You can find Jeremiah Pasternak’s blog at pasternak
antiques.blogspot.com. n

Beth Luberecki is a Venice, Florida–based freelance writer and
an editor for TOTI Media.
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